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Sponsor TOAST

On June 19, 2025, the rhythm of the night will lead us to the iconic Fontainebleau Miami
Beach, where we'll raise our glasses to TOAST: Together for Treatment. As the sun sets over the
palms, guests will step into a world of Cuban elegance, tropical allure, and lively

celebration, all in support of expanding access to life-saving treatments.

Timed to coincide with the NICA Annual Conference, this unforgettable evening will bring
together industry leaders, advocates, and changemakers for a night filled with tropical
libations, a lavish Cuban-inspired feast, invigorating music, and vibrant entertainment. Under
the glow of the Miami moon, we'll dance to the rhythms of the conga and cha-cha, while
rallying support to bridge treatment gaps for infusion patients.

Our past galas have been roaring successes, selling out months in advance and fueling
groundbreaking patient programs. Now, as we turn up the heat for 2025, we invite you to don
your best guayaberas and brightly patterned Cuban dresses, sip on a Mojito or Daiquiri, and
immerse yourself in the electrifying energy of Havana Nights—because getting the right
treatment getting the right treatment shouldn't feel like searching for a Cohiba in a crowded
Havana café.

Join us for a night where passion meets purpose. Under the stars, by the seq, for the patients
who need us most. jSalud!




Our Mission

nfusion Access Foundation is
a community of patients and
advocates united to protect

access to infusion treatments.

We support each other
across all diseases and advocate
with one voice that reaches
policymakers. As a501(c)(3)
nonprofit, our mission is to expand
access to provider-administered
therapies and help patients live
their best, healthiest lives.

We fight every day to develop
advocacy campaigns,

programming, resources, and
applications that support patients’
access to their prescribed infusion
treatment. Every solution built by our
team is emboldened with a
foundation of research-driven access
gaps and tested solutions.

CHAMPIONS’




Hill Day is a dynamic opportunity to
take Champions and advocacy partners
directly to decision makers and allow for
the patient voice to illuminate the
dangerous impacts of policies causing
unnecessary treatment barriers.

Turning up the heat on policy,
Havana-style

Champions’
Weekend

/
Champions’ Weekend is a patient N
advocate retreat that allows us to train

future Champion Advocates. Each patient
story is professionally captured in a video

that is leveraged for ongoing
advocacy campaigns.
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Training Champions to shine
like Havana'’s skyline.

Needle Fear
Resources

N

Past focus groups and research
revealed the impact of needle phobia
on treatment decisions. The Foundation
is leading the development of resources
aimed to reduce psychological barriers
to infusion access.
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Easing the sting,
smoother than a Cuban mojito.

Healthcare <+
Literacy

Before patients can advocate they must
first understand terminologies of policies
impacting their health. The healthcare
literacy initiative serves as a gateway to
self-advocacy with insurance companies
as well as policymakers.

N

Cracking the code of healthcare,
one cigar break at a time.

Education
Guides

]
Our educational resources, such as our \
shared decision making guides, equip
patients with the resources to ensure they
receive the right treatment at the right
time. The Foundation is helping infusion
patients get healthier quicker, and with
fewer setbacks.

A roadmap to infusion access,
no compass required.




Sponsorship

PRESENTING ECHAMPAGNEf PROSECCO
$15,000

BENEFITS

2 Select
Location Tables
12 Tickets

Seating Options

Large logo on
event pages &
communications

Logo on Event Materials

Speaking Opportunity

Social Media In 3 event
Recognition social posts
Podium Recogpnition #
Signage Opportunity ﬁirg;rl;%:

Newsletter Feature

Branded item
opportunity in
attendee gift

Company Branded Gift

Availability




Auction Sponsor | $5,000 | 2 available ¢ :

V2 oz Demerara Syrup
2 dashes Orange Bitters
Garnish: Flamed

Orange Peel

Cava

$10,000

Cava Tropicana

* 1 oz Dark Rum

* % oz Passionfruit Purée

* % oz Fresh Lime Juice

* Y2 0z Honey Syrup

* Top with Cava

* Garnish: Pineapple Wedge &
Mint Sprig

Bar

$5,000
Barrel-Aged Affair

* 2 oz Barrel-Aged Rum

* % oz Sweet Vermouth

* ¥ oz Coffee Liqueur

* 2 dashes Chocolate Bitters

* Garnish: Orange Peel &
Espresso Bean

&

Auction

$5,000

The Auctioneer’s Elixir

* 2 oz Afiejo Rum

* Y20z Amaro

* 2 0z Honey Syrup

* 2 dashes Aromatic Bitters
* Garnish: Luxardo Cherry

Entertainment

$5,000

Havana Heat

* 1% oz Spiced Rum

* Y oz Cinnamon Syrup

* % oz Fresh Pineapple Juice
* Y oz Fresh Lime Juice

* Garnish: Grilled
Pineapple Slice

A La Cart Sponsorships

Champagne Wall Sponsor | $5,000

Bar Sponsor | $4,000 | 3 available

Champagne Wall
$5,000

The Golden Bubble

1 oz Cognac

Y2 oz Vanilla Syrup

Y2 oz Fresh Lemon Juice

Top with Champagne
Garnish: Edible Gold Flakes

Centerpiece

$2,000

The Emerald Elixir

2 oz Afiejo Rum

Y2 oz Fresh Lime Juice

Y2 oz Mint Syrup

Y2 oz Chartreuse

2 dashes Orange Bitters
Garnish: Lime Wedge



Commitment
FO rnm

nclude City, State, and Zip

We will use your responses to send an invoice.
Send form to maggie.lynch@infusionaccessfoundation.org




